Chelsea Charles, Themed Years Communications Manager



IN ANUTSHELL

An opportunity to celebrate and showcase the amazing
young personalities, talents, and achievers that make up
Scotland

Inspiring our nation through our young people’s ideas,
attitudes and ambitions

Everyone can support (young or young-at-heart)

Led by the Scottish Government, working in collaboration
with a core group of delivery partners including
VisitScotland and EventScotland

Target age range for the year is 8 - 26 years



OVERARCHING OBJECTIVES

* Provide a platform for young people to
have their views heard and acted upon

* Showcase the amazing talents of young
people through events and media

* Develop better understanding, co-
operation and respect between
generations

* Recognise the impact of teachers, youth
workers and other supporting adults

* Provide opportunities for young people
to express themselves through culture,
sport and other activities.



KEY THEMES
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CO-DESIGN APPROACH



VISITSCOTLAND’S ROLE

1. Develop public-facing celebratory
events programmes (Signature,
Open, Createl8 and tourism focused
event partner programme).

2. Develop a tourism marketing
strategy and opportunities for
collaboration
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2018 EVENT PROGRAMME



TARGET AUDIENCES

FAMILIES WITH YOUNG SCOTS YOUNG
CHILDREN AND UK INTERNATIONAL
MILLENNIALS TRAVELLERS



1. CELEBRATION 2. PARTICIPATION 3. SOCIAL INCLUSION
Celebrate the contribution of young Scots to the Inspire young people and families with children to engage Work with partners to ensure that Scotland is an inclusive,
cultural and creative life of Scotland. with the activities and experiences Scotland has to offer. welcoming destination where holidays can be enjoyed by
all.

4. FUTURE FOCUS 5. COLLABORATION
Engage young people directly in the development of the Encourage the tourism and events industry, and key sector
Themed Year programme and, more widely, work to partners to work collaboratively in support of YOYP 2018

highlight tourism as a career path.

TOURISM MARKETING OBJECTIVES




CORE CHANNEL ACTIVITY

VISITSCOTLAND.COM
DEDICATED LANDING PAGE
ON YOYP2018

SOCIAL CHANNELS
CONTENT/ BLOGS

ENEWSLETTERS

IKNOW COMMUNITY FORUM
OUTREACH EVENTS

STAFF INTRANET

INDUSTRY EVENTS

IKNOW LOCATIONS

Right click to add picture
Select ‘Format background...’

Select ‘Picture or Texture fill’
Click on the ‘File...’ button



TOURISM MARKETING NEW ACTIVITY

INCLUSIVE TOURISM NEW GENERATION CELEBRATING SCOTLAND’S
CAMPAIGN CAMPAIGN VIBRANT CONTEMPORARY TRAD
MUSIC SCENE
PARTNERSHIP WITH CONTIKI FUTURE FOCUS - CONTENT
GENERATION



PLAY YOUR PART
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== s the Year of Young People this year and there is plenty going on in Perth to
celebrate the talented young people of Perthshire!

Take a look here: perthcity.co.uk/yvearofyoungpeo...

£2YOYP2018 #Perthshire

THE POWER OF PARTNERSHIPS



PRACTICAL TIPS

* Promote the year across your own
website and marketing material

* Check out our tourism industry
guide to YOYP2018 on dedicated
toolkit at
visitscotland.org/yoyp2018.aspx

 Join the conversation #YOYP2018
@YOYP2018

 Follow @VisitScotNews and
@EventScotNews



PRACTICAL TIPS

* Arethere opportunities to celebrate
young people within your own
business?

* Arethere opportunities to place young
people at the heart of your own activity,
delivery and decision making?

* Anyopportunities to target new
markets? VisitScotland Growth Fund
supports collaborative tourism projects.

* Signpost to visitscotland.com/yoyp2018



JOIN THE PARTNER
PROGRAMME

* Inclusive approach

* Promotional opportunity

* Public facing events
* Online application

 Potential inclusioninVS PR
and Marketing Activity

* Sign up at eventscotland.org



LIVE FUNDING OPPORTUNITIES

100 Disrupters
30 April deadline (awards for 26 and under with big idea) £1000
www.thehunterfoundation.co.uk/

National Lottery Fund

Funding of between £3 - £10k to heritage, community and sports projects run for and
by young people aged eight to 26 years old focusing on health and wellbeing.

www.national-lottery-yoyp.org.uk/



http://www.thehunterfoundation.co.uk/
http://www.national-lottery-yoyp.org.uk/

USEFUL CONTACTS



