


We need to be mindful of 
both community and 
visitor needs

Tourism needs to be part of 
the local conversation

Monumental shift in the 
tourism and events industry

Physical distancing and 
reassurances on hygiene 
will alter tourism

Timing and pace is key

New traveller mindset 
looking for sustainable and 
responsible products



Objective:
Keep yourself and Scotland 
safe

Messaging:
Dream now, travel later

Activity:
• All paid and social 

activity paused
• Messages of support to 

intermediaries
• Industry support priority 

– new pages on 
VisitScotland.org

Objective:
Reconnecting Scots with 
Scotland

Messaging:
‘Only in Scotland’
Scotland: Day trips
UK: Start planning trip
Intl: Inspiration

Activity:
• Domestic day trip 

inspiration
• Intermediary destination 

training & content sharing
• PR inspiration
• Video distribution via 

YouTube (UK)

Objective:
Increase demand for short 
notice Scotland holidays

Messaging:
‘Only in Scotland’
UK: Book your trip
Intl: Start planning your 
Scotland trip

Activity:
• UK & Intl inspiration

Virtual intermediary 
workshops / webinars

• PR inspiration
• Video distribution via 

YouTube (UK/EU)
• UK campaign
• Content partnerships

Objective:
Increase demand for 2021 
Scotland holidays

Messaging:
‘Only in Scotland’
Book your trip to Scotland
Market prioritisation

Activity:
• Virtual intermediary 

workshops / webinars
• Destination training events 
• Media fam trips / PR
• Video distribution (YT)
• Campaign activity
• Content partnerships

Objective:
Keep Scotland top of mind, 
build advocacy & trust

Messaging:
‘Only in Scotland’
Dream now, travel later

Activity:
• Absence video / social
• Armchair travel – virtual 

tours on VisitScotland.com
• Activity to engage / inspire
• Intelligence gathering
• VisitScotland.org extended
• Market/audience insight 

webinars for industry
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Scots: Divided into
20 geographic groups

Discover your local 
area / day trips

Facebook / social

Scots / North England

Travel local to make a big difference 

STV / ITV Borders
Radio
Digital
Facebook / social

Scots / rest of UK / Ireland

Travel local/to Scotland to make a big difference
Start planning your trip

TV / Radio
Digital
Facebook / social
Travel Partners



Phase 2, moving into Phase 3
Dream Now, Travel Later



•

•

•

•

•

http://www.visitscotland.com/see-do/attractions/arts-culture/sketching-scotland/




Phase 3, moving into Phase 4 & beyond







•

•

•

•



•

•

•







https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open#GOVT
https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open#CHECK
https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open#SECT
https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open#G2G


https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open

https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open
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https://www.asva.co.uk/asva-covid.php
https://www.ukhospitality.org.uk/page/ScotlandGuidance
https://www.ukhospitality.org.uk/page/ScotlandGuidance
https://www.scotlandsbestbandbs.co.uk/en/covid-19-guidelines_57044/
https://www.assc.co.uk/policy/cleaning-protocols-for-self-catering-properties-in-the-context-of-covid-19/
https://www.foodstandards.gov.scot/publications-and-research/publications/covid-19-guidance-for-food-business-operators-and-their-employees
https://www.ukhospitality.org.uk/page/ScotlandGuidance
https://www.adventuretravel.biz/COVID19guidelines/
http://www.wild-scotland.org.uk/industry/wild-scotland-covid-19-guidance-for-the-wildlife-adventure-and-activity-sector-in-scotland/
https://www.transport.gov.scot/coronavirus-covid-19/transport-transition-plan/guidance-for-transport-operators/
https://brc.org.uk/news/corporate-affairs/social-distancing-in-retail-stores-and-warehouses/


https://goodtogo.visitbritain.com/your-business-good-to-go-scotland

https://goodtogo.visitbritain.com/your-business-good-to-go-scotland
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http://www.visitscotland.org/supporting-your-business/advice/coronavirus
mailto:business.advice@visitscotland.com
https://www.visitscotland.org/supporting-your-business/advice/coronavirus-recovery/preparing-to-open
https://www.visitscotland.org/news
https://www.linkedin.com/company/visitscotland
https://twitter.com/VisitScotNews
mailto:business.advice@visitscotland.com
mailto:traveltrade@visitscotland.com
mailto:travelpr@visitscotland.com
mailto:content@visitscotland.com
mailto:traveltrade@visitscotland.com
mailto:research@visitscotland.com
https://www.visitscotland.org/research-insights/about-our-industry/impact-covid19#mark
https://www.visitscotland.org/about-us/what-we-do/marketing/covid19
https://www.visitscotland.org/about-us/what-we-do/marketing/covid19
https://www.visitscotland.org/research-insights/about-our-visitors/uk

